TH0T0 (AT HRIADHE)—ULH T

M.A (MASS COMMUNICATION) -FIRST SEMESTER

PIE 30 PESICE| g3 93 &I 9 (BT vd 3ol )
CODE NO. PAPERS PAPER’S NAME (IN HINDI & ENGLISH)
ToH U UF SAR @ g
MMC001 First Paper Theories of Mass Communication
STHETEH] BT fIhRT Td RIS FaR
facia oo o=
Development of Mass Media and International
MMC002 Second Paper
Communication
Jig g g IR Hehol
MMC003 Third Paper Reporting
=gl U uA FHETE Ud 99T GeTdT
MMC004 Fourth Paper Editing and Language Skills
TTH g I e (e i)
MMC005 Fifth Paper Practical (Print Media)




929 99 3 (First Paper)
WTEaR b g
(THEORIES OF MASS COMMUNICATION)

ShIS—1. GaR— 31ef, gReTeT, faRiea] g ufthdl, TR, SHEdIR @ AR,
gfagfte, Ardif=e oirex |

Unit-1 Communication : Meaning, Definitions, Characteristics and Process, Types,
Media for Mass Communication, Feedback, Opinion leader

ShIS—2. HIR & Hisd Ud UqE RieTd, 09 & IR RI€, goic Rigr,
FfdTa fave g, :mfr%a Aifear g |

Unit-2 Prominent theories of communication and Model, Four Press theories, Bullet
theory, Theory of 1nd1v1dua1 difference, Normative theory

s‘cﬁl's‘—& NI Gﬁ? ‘<I\)'|"|I('1Cb RN AR QE[ HHI, AR Qa ‘{‘I‘{f-bld |

Unit-3 Communication and Political System, Communication and Society,
Communication and Culture.

ShIs—4. NSAT vd IHIfoTes SRS, TTHRIHl bl MaR— Aiedr &l
ged, HIfSAT 949 & qa |

Unit-4 Media and Social responsibility, Ethical aspects fo Mass Media, Issues of
Media Monopoly.

AES Tl Bl ?ﬁ ( List of Reference Books)

1. S Hfdaa : TasH U HIRRAS 3ifth A1 BRIASH

2. Bael S0 HAR : AN HHTHeE g sfosan

3. S0 3 HAR IURIR :  YFABINGT Td b HaR

4. Braeh, Frerel : Rrrd |

5. YI0ST03TROIT : A HRITHI YUS SATuHT



@_Cﬁ'q U A (Second Paper)
SR BT PR U9 MRS |aR

( Development of Mass Media and International Communication)

FhIS—1. BT AR G Fell HI PN, JRIET FAER a8, Hhdigs HHITH, e
FRUeT TR d, % fova gaeT 9 SaR awer |

Unit-1. Evolution of printing technology and paper, International News Flow, MacBride commission, Non-aligned
News Pool, New world information & Communication order.

SHR—2. faeq & Aifewr o1 dfera sfoen— I&, B 9, Fgad T59 d1 w9 | U9
1 fdrT | fasraeiia <ol 4 w14 Aifear &1 faem |

Unit-2. A Brief History of Media in the World- Development of Press in- U.K., France, Germony, U.S.A., Russia.
Development of Mass Media in developing countries.

IPIE—3. YRA H TAGINGT & S99 Ud fId™, 9RA U9 Ud W@oadl sf<red, =
THBINT BT IgHd 4 [dhrd, IR UQe DI BT UFBIRAT, Brefl &I fZ=ET q=ep1RaT |

Unit3. Origin and Growth of Pressing India, Indian Press and Indian freedom movement, Rising & Growth of Hindi
Journalism, Hindi Journalism of Uttar Pradesh, Hindi Journalism of Kashi.

SIR—4 WAl UL f2al UFGIRAT &1 Ao, v ufafeqai iR faem, 21 9dl &R
AR THABTRAT, FHER AR |

Unit-4. Development of Hindi Journalism after Independence, Modern trends & development,
Indian Journalism in 21* century, News agencies.

NERCED R A _(List of Reference Books)

1. S0 FexTo| : U R offs &1 U1 g1 sfosar

2. fibellg <t : T SHIDCIZOYA 3ih

3. gfo fadle AR gAIE qT9T 3R drefret

4. S0 UHTIE UTqoIfel : TIR BIf~d 3R fazg Someas

5. JIftgHT gATE ATOTUY ; FHER U BT i8N |

6. SI0 37T FAR YA THGIRAT AR SaR : g iR fden dar
7. oW fd8rT fas : fe=dl gmIRar

8. GomHTafa 2T : U3 UG UHABR

9. d€ YTl dfeh : o=l gzrpIRRar : fafayr emam |

10. YTERTT YSANR : JTg9T UUS UNT 3N fa=al STHferod |

kkok



ﬂﬁ'ﬂ U3 U4 (Third Paper)
FHER Hheld

( Advanced Reporting)

ghle—1. FHTER: 372, YRHYT, FYRN Ud e, FHER & dcd, YHR Td
Hd | FHRR &) GRaAT—8-<1 g 39 YBR, ST  dd |

Unit-1 News : Meaning, Definitions, Concepts and Value, Elements of News,
Types and Sources, Structure of News-Intro and its type, Elements of Intro.

SHIS—2. : C,W@ﬁ!@?ﬁqﬁﬂzﬁwﬁﬁ%ﬂzﬁ
JhR—ESl Ud faeeiyonea |

Unit-2 Reporting : Nature, types and principles of reporting. Types of reporter,
Types of reporting, investigative and interpretative.

ShI—3. o /RAfET © oTREI, Moy,  gEedr,  eTuel, &,
qg /ey /T9E, omfae Ruifd, e @1 Roifd,
o R, s, Wa, snffe e, i,
IR / I | SIS, GITaRUT, AHTSTd Gaal &I GBI |

Unit-3. Specialized Reporting : Crime, Court, Accident, disaster, riots, war/
conflicts/tension, Political reporting, Legislative reporting, diplomatic
reporting,  Science, Sports, Economic, Development, Culture,
Seminar/festival/public gatherings, Environment and reporting of Social
issues.

ShIs—4. AT R— UPR, IGad, qh-ld | Harqaral T e & RaifeT,
BIeR g, HIRAD! JAdel, T Ud N@Iera BT YA |

Unit-4. Interview- Kinds, Purposes, techniques, Covering a press conference,
feature writing, Use of Statistical data, facts, figures and diagrams.
NEREIP R Eﬁ ?ﬁ (Llst of Reference Books)

1. HAIT HeR IRyep ol RTEfeT TS Rurfr

2. 3ROBORIA= : guegd 3 RUIfET goe weifeT

3. A< fheR B : TR Hhed R g

4. Be= oI : YHIFA ST oToH

5. €10 Hoilg HTad : IR oRg- & g gd daiid

skskook



Unit-2.

Unit-4.

THO® S
JIROBO fd=x
. B0dI0 ARTIOT
. g faary
. 10 ¥HI oI

a 0O N =

ﬂ?‘[ﬁ U4 A (Fourth Paper)
HUIeH QET HIYT <&dT
( Editing and Language Skllls)

HUTE: 31, YRV, Iqeed, UG & Wwy Ud Aaegaha,
FHER & DI GG, FUGHII [GHIT BT HREAT U SHPT 31T
fomT & v |

Editing: Meaning, Definition, Purpose, nature & Need of Editing, News

room Structure, Structure of editorial department and Interaction with other
departments of News Paper.

W éﬁ_cﬁ THRR U ﬁ ‘{'ILHC{d gt ‘{'ILHCQ“I SIS
& UV 7 Ul |

TI—3fISe, HIel |Ued & g Ud Agd |

Process of Editing, Editing in daily news papers, Magazine editing, Video
Editing, Tools and techniques in editing.

Headlines- Techniques, Styles, Purposes, Kinds of headlines, Dummy page
make up, layout, Pr1nc1ples and Importance of Photo editing.

U fogifid dured, oRg/wieR /fewdl /Hureq, tor=al, &l
HuTed, Hured 9 fafds g |

Editing of Press releases, Editing of articles/features/comments, editing of
news agencies, News copy editing, Editing and legal aspects.

Iqare: Iga 9 qdbile, U & AU orgdre, grag e,
R A7, faemyor g fohar faeyor, Hfemiaor |

Translation: Purpose & Techniques, Translation for Press, Sentence
Construction, Paragraphing, Adjective and Adverbs, Précis.

HER—SD Tl P ?ﬁ (List of Reference Books)

JTScdlgd 3ATh TsIfeT
REICR RS
Fured & g

FHRIR FUTG




TH0Y0 (AT SHRgfhe)— fada w1

M.A (MASS COMMUNICATION) -SECOND SEMESTER

PIE 30 U3 0 e 93 &1 M (R gd s #)

CODE NO. PAPERS PAPER’S NAME (IN HINDI & ENGLISH)
¥ Ue UH ERCHIREEG ISR

MMC006 First Paper Electronic Media
fadr e U EEIRESEIN

MMC007 Second Paper Development Communication
qATa U= U ST S e gd R §9R

MMC008 Third Paper

Public Relations Management and Corporate Communication

ERCREEIRCE! FR—ARBITD HeAR
MMC009 Fourth Paper Inter-Cultural Communication
U9 g3 U
(Setagi~e HifeaT Ud S awd)

MMCO010 Fifth Paper
(Electronic Media and P.R.)

skoksk




UJH U39 U (First Paper)

ELEHI BRI
(ELECTRONIC MEDIA)

ShHIs—1. SARTH 6 wU H NMSAT BT e, YR H A B f[9ar,
THTH ST, YeIfOrs NeA), eI FHRR oRE, HieR olkEd,
IS AEhR, gga BrRIGH! /AT Dl AR |

Unit-1 Development of Radio as a medium of Mass Communication, History of Radio in
India, FM Radio, Education Radio, Radio News writing, Feature writing, studio
interviews, Broadcasting of mega events.

SHIs—2. SARTH & WU H Il BT e, 9Rd W Cellfde @l
vfreTRie gefd, Rd # dad IR STE ), Sl SHER
dEd, Tl eRiEAl @ foy dwd| Il e R—<rdl
9E|a$?u |

Unit-2. Development of TV as a medium of Mass Communication, Historical perspective
of television in India, Satellite and cable TV in India, TV news writing, Writing for
television programmes, TV interview, TV anchoring.

SHIS—3. feg R &1 W@ SREN, WRd ¥ R @1 sREs gl
Uel, SRR, HWR 918, fhed 9ARIE Mqemer, a1 =y |ffd,
AT TRAE Td R, REFT ok Ty |

SHIS—4.

NERED ‘J—'Qﬁ Eal Hiﬁ (Llst of Reference BooKs)

1. = cellfasi yue scw Siffsad

2. THOIRO I SIS, A HIfSAT gue Heorve RieeH

3. 3Rfd< HAR ; QI Soldelae Hifsar

4. WMo gy foard : YR =71 Ry=HT

5. 2l0dI0THO IMeAd - EREIRCEIISEIE



Unit-1.

%ﬁ'ﬂ U4 A (Second Paper)
fapr dOR
(DEVELOPMENT COMMUNICATION)
fypra: a1ef argeROT, Ul ﬁ'cﬁma%w fae & Rigm,
famraeiier fagg &1 faeryd, faer &1 eard gite |

Development : Meaning, Concept, process models of development, theories of
development, approach of development, problems and issues in development,
characteristics of developed and developing societies, Gandhi’s view of
development.

faprT dar: 1, o grRon, YT vd g | fder 9aR #
AT &1 SUART, PR 9aR H WRERETT A9 BT SYAN,
fdmrd FoR Ud TaHegH |

Development Communication: Meaning, Concept, Definition and theories, Use of

Media in development Communication, uses of traditional media in development
communication, development communication and new media.

eI faerT domR: 31ef, uRYTyT, 3raeRen, faer GarR & ayel
AR, e Twfba Tfififri- e w® afka dafads
I |

Development support communication: Meaning, Definition and concept, problem
faced in development communication. Development Activities-Case studies on
development.

ArbdD [ADh=dIdvr, B FaR Td Yol (b, TRl 6
TR, RGN WaR Ud w@rRed, Afeem Ud are e, fawr
FaR ®RiEH A, e §aR | @dwdl Gl 3l
JTARY hdT |

Democratic  decentralization,  Diffusion of innovation, Development

communication and Health, Women and children development communication
programme, Needs of NGO’s in development communication.

W =il &l ?:ﬁﬁ (List of Reference Books)
HN Cb"gl"lcb‘\’l"l UUs SAdATHT

037l HOTUI0 : TABINGT 3R fdbr FaR
EISIBERCSEI( : Tiefl, e iR TSR

Unit-4.

1. 03RO
2

3.

4. grodiogHOSHA
5. 3 Iw

HfSTT TS Wl SdluHC



ﬂﬁ'ﬂ U3q U4 (Third Paper)
SIS U U9 A HER

( Public Relations Management & Corporate Communication)

SAAYD o 3fef, URMINT, JJqERUN, Yaved @ fqur & wy A
TS, TGN &F H SHu®D, AT &8 § S duD, AN H
STHYSD |

Public Relations: Meaning, Definitions, Concepts, PR as a Management
discipline, PR in Government sector PR in Private Sector PR in Industries.

SIS B SYRY, SR ANA, SR T Hhe T,
SFEUD Ud AT GERH  fderd, HifSIr deay, SFEue H
ORIRT®HT B AT |

PR tools, PR campaign, Crisis Management and PR, PR and Human
resource development, Strategic PR , Media relation, Role of technology in

PR.

ARG IR AT Td &4, JqAdd HIR Ud YR
IS IR UG HIfSAT ey, asnie sid =i |
Corporate  Communication (CC) : Meaning and Scope, Corporate

Communication and Management, Building a distinct corporate identity.

ARG TS WIUAT — Udid o, oigd | Jadiide darR
Uq U, Iaae WaR Ud Gdhe Yaed, Jadided TarR
BT 9oy |

Unit-4. Making of House Styles- Logo, Lettering, Corporate Communication and
technology, Corporate communication and crisis management, Future
prospects of Corporate communication.

IS Tl B H’Cﬁ (List of Reference Books)

1. 49 =id Ufdcder ufeter Reter=d

2. SIOUHODIET ufestsr Reter= g1 givea

3. SISl SSdrl : ufedTer Rererd

4. 3MROBO fIw=A : 2Ueqd 3% Ufeatdr Rerer=d

5. 10 gelad ISH&l IR H ST

dkk



ggg PLEICE|

Fourth Paper
IR—VIhId AR
Inter-Cultural Communication

ShIg—1. LRI © TRHATT, AGER, UfhaT, W%a%ﬂwﬁﬂwtr%ﬁmﬂwn
AR IR AR, AR IR HaR, AR AR AT, Sfep—arefad TR
ﬂﬂ%@%—cﬁ Uil |

Unit-1. Culture: definition, Concept, Process, Indian and West concept of culture, culture as a

social Institution, Culture and civilization, Culture and Communication, Culture and language,
cultural symbol in verbal and non-verbal communication.

SHIS—2. IR—URIT FaR  URHMINT, RN, UfddT, IRIMEG d ydhriicis
T, AR TH FAR & IUDRY & [Y H, J<THRBIAD IR AR IRARET
AR, 3MYMD STTHRIH FHIhR [ FIR & dI8d /HAedH & Wy H, 95 Urenfia!
DT G¥Bfd TR Y |

Unit-2. Inter-cultural communication: definition, concept, Process, Philosophical and functional

dimensions, Dance, Inter-communication and Traditional Media, Modern mass media as vehicles
of inter-cultural communication, Impact of new technology on culture.

SPIS—3. SITEhRi: 37, qgron, U9y, fIRIvd, Sdwpia iR AT o1
AEEHIE, STl 3R URERTTT e |

Unit-3. Mass Culture- Meaning, concept, definition and characteristics, Mass culture and media
co-relational aspects, Mass Culture and Traditional values.

SPhIg—4. WD TR & WY H SFHEIH, IANGIah &a1d Td  HIhId,
IR D FIR & fdbrd H JAwp & UI |

Unit-4. Mass media as a cultural institution, Intercultural conflicts and communication,
UNESCQO’s efforts in the promotion of inter-cultural communication.




THOT0 (AT BRI e)— A a5

M.A (MASS COMMUNICATION) - THIRD SEMESTER

PIE 30 U3 0 e 93 &1 M (R gd s #)
CODE NO. PAPERS PAPER’S NAME (IN HINDI & ENGLISH)
T Y UH AR 2
MMCo11 First Paper Communication Research
fg<r e o= ST yaeer
MMC012 Second Paper Media Management
SRIRE AR st geer
MMCO013 Third Paper Advertising Management
aqel gee U A AT Td ARG TeTEH
MMCO014 Fourth Paper General Studies & Current Affairs
CELRSE P rARTS
MMCO015 Fifth Paper Practical (Advertising )




UJH U39 U (Flrst Paper)
AR MY

(COMMUNICATION RESEARCH)

Y: 37, TRYTT, YR, deilf<eb Ugla, 2e IR |

Research: Meaning, Definition, Types, Scientific approach, Research design.

AR WM 1 fAfeRf— oo fafey, ez, aderor fafer, Frieror
fafsy, Jufdde reage, sddw] favaiyvl, fihel HAaIT & SUBRUI
3R Hd, yemEel Ua T |

Method of Communication Research- Census method, survey method, Sampling,
Observation method, case studies, content analysis, Tools of data collection and
sources, Questionnaire and schedule.

Wﬁ?ﬁwaﬁaﬁtﬁ—wﬁﬁwwm AR BT
faferit—ameTe®, WW,MUWW,WWI

Data analysis techniques- Coding and tabulation. Non-statistical methods-
descriptive, and historical. Statistical analysis, test of significance, central
tendency.

& ®U § ST Y, ured UG gh T waerur, Iy Rad /
grorde RUIE /TEY U= /9 Ua ®I IR, AN AR
T B AP AFSUS |

Unit-4. Public opinion survey, Pre- election studies and exit polls, Media research as a
tools of reporting, Readership and audience survey, Preparation of research reports/
Project reports/dissertations/thesis, Ethical perspective of Mass Media research.

BERED ";I_'@f El'ﬁ '\'fb‘lbf (Llst of Reference Books)

1. S0B0ITIT, TH.UH. e : QIS 2T T AiReTan!

2. SlogHoaTed : e o fafer

3. 3MROUA0 HESIl : AT Tg Ud iRk

4. JAROTHO TTH : Red g1 949 #Hifean

5 TS Uq 8l Hored g9 Arerdd Red



feda g U3

Second Paper
Aifear ga=eH

Media Management

ghls—1. Ja=u=: 31ef, gRITYT RigT=, Ysgd &R, IRT § HfSaT Wiiia—awy,
UHR AR Iqb HEA |

Unit-1. Manegement : Meaning, Definition, Principles, Manegerial Functions,
Media Owenership in India- Nature, Types and its Significance.

ghIE—2. ‘r‘ﬁﬁrﬁﬂ‘m—ﬁmﬁaﬂaﬁ?ﬁuaw o MfSTT ATeT Bl IR BT DI
gfear iR w9, fHdl e & faf= for &1 SRa9Tde v gaaicas
T |

Unit-2. Policy Formulation : Planning and Control, Process and Problems of
Lounching Media Venhires, Functions and Organizational structure of deferent
deparments.

SHIS—3. THEDY Yawed, fve Td gl Aegd & THEaly [T &
AT, SIoY0di0odlo, JAT$0TH0TH0, TOI0HIO |

Unit-3. Editorial Management- Editorial department of Print and Electronic Media,
Structure of editorial department of Print Media, DAVP, INS, ABC.

SHIs—4. U Td golagie HIfSAT P AR, HHARNT IR ITAIFIT T, q10s
TR, ARG Aifear # faeelt Frer, demr 3R U ST |

Unit-4. Economics of Print and Electronic Media, Employee and Customer
relationship, Brand Promotion, Foreign equity in Indian. Media and Press
Commissions.

ok



ﬂﬁ'ﬂ U3q U4 (Third Paper)
[CEICERER)

(ADVERRISING MANAGEMENT)

SHIS—1. fagmod &1 ™ ud fddrw, uRwmen, fasmud @l A,
fasmos qefiepxor, fa=mae & fafd= AregH |

Unit-1. Evolution and Growth of Advertising, Definitions, relevance of advertising,
Classification of advertising, various media for advertising.

SHIE—2. = ool yaeeE, fasiua gl @1 EREET 9 BRi, Bl
e, fI= @7 IioT gd U], Hal ofE |

Unit-2. Ad agency management, functions and set up of an Ad agency, Copy
writing, Ad planning and disposal, message writing.

SHIE—3. Td fquuM, fa=i & Fe1deie guE, 9Rd U4 a6
fa=maT aRew |

Unit-3. Advertising and marketing, Psychological effects of advertising |,
Advertising scene of world and India.

SHIE—4. SUHIERT T qqa, [Ismua el MiSAT oA, A9 & a3
H gfiftsd S Te—Quans, U UA.HISME. &I eR |iadr |

Unit-4. Client related issues, Mass media laws concerning advertising, apex bodies
in advertising-AAAIL ASCI etc, code of conduct of ASCI.

AES T==I1 B H‘tﬁ (List of Reference Books)

1. Aovdofsfe=a ; USRI O T [URITS, UieetH, dicio]

2. AT : USANCTSISIT 3 Sfvedr

3. JROBOTEH : USIRCISOT HoTHe

4. STOARE ATfeAT : g faemue iR S duD

5. TAODIH : TsaRersioiT g fie Hifear



aqef ue

AT I U4 qHAHRIG OTHTEH
General Studies & Current Affairs

Unit-1. A Brief Introduction of Indian Constitution, Panchayati Raj, election and
governance, Government and Media Relation, Formation and Working of
governments at the centre and the states.

SHIZ—1. YRAY WA BT A= U@, YRl I, gA19 d 2MEH, ARAGR U4
AT I, B UG g § WRGR 40T gd SRvoTe

Unit-2. The electoral system, secularism and Communalism in India- Problems

and trends, Centre State relations and reports on centre- State relations.
SPIS—2. JI1d AT, 9Rd H U PRUEHl Ud ARuRIRied—dAq®T gd Ygfd,
Hra—od Tl W)= s @ Ruid (wfided) |

Unit-3. Brief Study of International relations- foreign policies of India, UK, USA,

RUSSIA, UN, and its agencies and their functions, regional organizations such as
ASEAN, SAARC, OIC,0AC, Indian relations with China, Pakistan, South Asian
Countries, West Asian Countries, Africa, Europe and America.

SHIE—3. ATRISEI TRl TR AT e, WRA @ faeer Aifd, gaRcs fh=red
(Fgad I foeH), WIS AT NGB, o, FIHK A FH AR I UIDHR
(T vd SD B, & ASH—INRIE, Wi, I 37 W, 3 U A, R b
o4, Ui, Sfeor TS qul, ufkadl YRS <9, sfhiel, JRIT Ud FRST I
TR |

Unit-4. Current Affairs of Internation, National and Regional.
SPIE—4. RIS, KT T &g FAAHAID T |

fhdk



THOT0 (AT HRIf®eE)— aqged a9

M.A (MASS COMMUNICATION) - FOURTH SEMESTER

PIE 30 PESICE| g3 93 &1 9 (B vd 3ol )
CODE NO. PAPERS PAPER’S NAME (IN HINDI & ENGLISH)
TorH U U I q1egd
MMC016 First Paper New Media
fgdia ge= o= qregq fAfY vd SR i
MMC017 Second Paper Media Law and Ethics

BN (Specialization)
FrfeRad § & @Ig Ud
(Any one of the following)
g T 1. GYIEROT FAR

Environment Communication

MMCO018 Third Paper 2 WY AN

Health Communication

3. Vo Ifdd IR

Political Communication

TG R 0 T Y U
MMCO019 Fourth Paper Dissertation
TgH 9 UF I

MMC020 Fifth Paper Practical




UJH U39 U (First Paper)
a9 H=YH

New Media
SPIE—1. HFYSY STINTM, (SRITe Taeildh, AecHMISAT UANT, HFYe Td
cofifasTT &1 gé‘ji’l:l |

Unit-1. Computer Generation, Digital Technology, Multi Media application, Instigation

of Computers and television.

ghIs—2. Sed-c—dadlse, 99 UST, 819 Uol, dieH, 3MsudsIvd, 99 919 five,
gorl, gveRde fagmu, e R dd fAEior SR ufigfe, fagera f$oirs,
JeTSC R e U9 Afdd YA |

Unit-2. Internet- Website, Web Page, Home Page, Modem, ISDN, Web Vs Print- a

Comparison, e-Advertisment, Copy Creation and Feedback on the Net, Visual Design,

Sales and Service Promotion in the Websites.

SHIE—3. S—UFGIRar, d, g9, faRvarg wd ufdear, YR GRET, d9
TR U3 SRR, Uied, Ui Ud dedlgc &l IR 68, 3—(Sdl, $—
cellfdsi, g cgd |

Unit-3. e-journalism, Meaning, Definition, Characterstics and Process, e-paper structure,

Web News Paper Edition. Portal, News Room in Portal and Website, e-Radio, e-

Television, Youtube.

ShIs—4. AT HISAT 2, URANT, BAgd, AREBE, cdiey, fddisd, =
AISTT Ud SR, Arerel AIfSAT &1 |AHIfSTe, 3Midie T RToiHfde U,
Al NSIT T FArd, ATl HifSAT vd arofl gd AWegfdd ol sl qor
fAorar T 453 |

Unit-4. Social Media: Meaning, Definition; Facebook, Orkut, Tweeter, Linkdin, New
Media and Mass Culture, Socio, Economic and Political effect of Social Media, Social

Media and Election, Issues of Freedom of Speech and Expression, Right to Privacy in the
context of Social Media.



Unit-2.

SIS VISES|

ok~ wDnN =

%ﬁ'ﬂ U4 A (Second Paper)
SHrRgH fafr g R Aifd
(MEDIA LAW & ETHICS)
qrh Ud AWM @& Wd=Aal dar SHdb! WA, 3TUTdhTel
SUdY T4 SAdl Hifedr W oyE, faunfer «r RafdT deeh
IUde, FY f[ORNTEeR g HifeaT |
A brief introduction of Indian Constitution, freedom of speech and

expression and its limits, Provisions of declaring emergency and its effects
on media, provision for legislative reporting, Parliamentary privileges.

Jﬂﬁmﬂﬂ%ﬁeﬁaﬂﬂg YRA H U9 Bl B Sie, Jf&red @l
JTAAT BIA 1971, AR & Al g WISQR UEEH,
YR GUS WiEdl & Hald gRN— ISIals, dell 9 ed &
fIog 3O, STelldTdl Wael B, ANTD T §1d rferfrgH
1923, UH UG Y&id UGIIhRUl AR 1867, STl UHBR Td
FHER 95 HHaR] AR 1955, RIFACHTDT 1A 9—1953.

Specified Media laws: History of Press laws in India, Contempt of court Act
1971, Civil and criminal law of defamation, relevant provisions of Indian
penal code with reference of sedition, Crime against women and children,
laws dealing with obscenity, official secrets Act 1923, Press and
Registration of books Act 1867, Working Journalism and other news paper
employees Act 1955, Cinematography Act 1953.

JAR 9Rdl SfSfgH, Fadr &1 ff¥aR, fdvg AUR 16— ud
difgd ual Gawel B BdRISe ARHIH, a9
UCT I | Gaa Wefia] A gHq— |gaR &I Td dhad
G rfafram afed | Aifsar ud SHfed arfrer |

AT @ MR Hedl FHYN—NYNIal Ud TGRSR
|led | AU of@d, FaaHes Ud Uid YHABINGT, 3R
Al oo IR Nfeyr Wi, ARG U9 gRYg g g9 fQun
e, U9 ST Ud seel wfedr| e, <elifdo, fagmoT q
SIS Haell AfRd | oI IS HRIU UG BT Giedy |
NERED T'fo DI AN (Llst of Reference Books)

U ot

SI0STROTETABR ot 3% <1 U9 g4 sfosar
TfeaN Brar U fafey

SNICKEICH] : U, BT 3R gFBTRAT
SI0UH0UTISY : TRAT Gfaem



ﬂﬁ'ﬂ U3 U4 (Third Paper)
fadrfraxer (Freafefea 3 & &1 vs)
(A)gateRY HAR

Environmental Communication

SHIS—1. YATARYT : 3fef, LRV, URHIYT, HECH, SAAvS, dRYATSH, el HUSH,
STTHUS e, JATaRYT 3R HR |

Unit-1. Environmental : Meaning, Concept, Definition, Component, Biosphere, Atmosphere,

Lithosphere, Hydrosphere, Environment and Communication.

ghis—2. TRRefd®d! : @R vg uRyryr, uiRRerfasl are, uiRfRerfas! 4,
giRRerfaes da &1 Tfiexor, miRRerfas fUxifas, i fAfdudr, yRa & 9=1 Sdi &
AReAY =g Il WY AT 1SN, gaierer ud fUve, selagiiig Al |

Unit-2. Ecology: concept and definition, Ecological factors, Ecosystem, Classification of
Ecosystem, Ecological Pyramid, Biodiversity, Various Project for the Protection of Wild Life,
Environment and Print, Electronic Media.

SHIS—3. YATGRYT UGHUT : YRMI], UHR, UGN® Ud S UPBR, UgYU & HId,
UITIRYT YgYYT Ud ARBRI A= |

Unit-3. Environmental Pollution: Definition, Types, Pollutant and its types, Sources of Pollution,

Environmental Pollution and Government Advertisement.

Shls—4. 3MUel— 37 AR URYMT, YbR, 3MUST Y=, df¥dd TIiaRoia qHg,
QRO SIRTRedhdl H SR @] T, YATaRUT Ud TR Heq |

Unit-4. Disaster : Meaning and Definition, type, Disaster Management, Global Environmental

Problems, Role of Mass Media in Awareness of Environment, Environment and International
organization.
dkdkdkkk



(B)ERed HaX
Health Communication

ShIg—1. WRY Ud IRERNTT M, WY TG Si=raal, THIvT WRey Ud Al
DHeRGl, WY UG TRII— ST BT A |

Unit-1. Health and traditional knowledge, Health and Public awareness, Rural
health and Media coverage, Health and inter-relations with population and poverty.
SHE—2. WRY UFABINAT 3R TGN A, H% (G Iqod WIR & WY
T BRIGH AR HIfSTT, ORTET WReY I AR S9N |

Unit-2. Health Journalism and population policy, Health related Programmes of
central and state government and Media, International health organization and
Mass Communication.

SPhIs—3. WY FHWU U4 3 deqrd, st WTiedd Ud WReY FHl, WReY
Tq {1, aRed ud RIAT BelldnR |

Unit-3. Health Problems and Superstition, Life Style and health, Health and
cinema Health and cinema actor/ actress.

ShIs—4. WY SIRTw™ed] a7 fAfi~ WRGR S e fqURT, WRey Ug waadad]
HTeH, AU Td WRBRI JdTel, HY I9E WReY YADIY, INT TF ST |
Unit-4. Health awareness and Various government public relation departments,
health and NGO’s, Advertisement and Government hospital, Some Chief Health
magazine, Yoga and Media.

Aok kok



(C) Political Communication
R

SHIg—1. JToTllc— 372f Td SFELRON, GBIRAT BT TSI | Fwe, fdgq o
TRY ITA RT3 BT Aferay uR=rg @MR®T, e, WiekoRevs vd @), fawa
& UG NoHidd FaR [daRe Ud S961 Joieei (wlel, IRE], Bed, o,
Hfparaet!, w4, A gd ) |

Unit-1. Politics : Meaning and Concept, Relation of Journalism with political
science, A brief introduction of World chief governance system (America, Britain,
Switzerland and china), Chief world political and their political thought (Plato,
Aristotle, Hobbes, Lock, Machiavellia, Rousseou, Marxs and Gandhi).

SHIs—2. ARA B faqer AT qAT IRIC R (S7elvs, AR AT R,
W) AT 3T YGQ <2 b AT feAlidd AR, Ggad % Gu— ARDBR U4
BRI, 3 T AITS— YR, TR, AT |

Unit-2. Indian Foreign policy and International relation (England, USA, Russia)
and diplomatic relation with other chief country, UNO- Right and function, other
chief arganization- ASEAN, SAARC, relation of Indian with china, Pakistan,
South Asian Country, Africa, Europe and USA.

SPIE—3. NONRIP BEIGRU, TaEd (I aee—-Rie, TEve wd UM W,
AT Ud WA Y, AT Bl WRIIdT b FARI, TG [oiddh &, Agedyqol
gEI Tol— IhT AEINTD daTRe R |

Unit-3. Political decentralization, Panchayati Raj System, District block and
Village Level, Election and government administration, Problems of autonomy of
State Main Political Party, Important Regional Party- Its Social ideological base.
Shle—4. YRT H U fARULTAT vd AR di— T8RN, IRT § g 5T Trel
H IO B Ng TG AT SHD ISIIA UMM, STH GUE, 9 Ud el
BT RUifeT |

Unit-4. Secularism and Communalism in India- Problems, Emerging strain in
central state relationship in Indian and it emerging patterns, Referendum,
Reporting of parliament and legislature.
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