91070 YoH IV (TFAHIRAT TG STHHAR)

B.A. FIRST YEAR (JOURNALISM AND MASS COMMUNICATION)

g3 U U3 3 &l 9 (B H) S #
PAPER'S NAME | NAME OF PAPER (IN HINDI) (IN ENGLISH)
UH U UF | GFABIRAT Ud SIHER: JTTEROT Journalism and Mass
First Paper Uq f[qar Communication: Concept &

Development

fgda o o VHER Hdhed Ua FHTe- Reporting & Editing

Second Paper




d10T0 Y a9
9IH Yo+ YA (First Paper)
YAPIRGT UG SFEaR : TURYT U b
(Journalism & Mass comm. : Concept & Development)

SHIS—1. TABIRAT : 37ef, URHIYT, FALRON, IS, UABINGT UG STA, UABIRGT
Uq AT SwiRald, TGNl Ud 99T, GHGIRAT Ud IREBR |

Unit-1: Journalism: Meaning; Definition, Conceptpjéct, Journalism and Public Opinion,
Journalism and Social Responsibility, Journalismh Banguage, Journalism and Government.

gHhIe—2. FaR : 3red, gRwTT, srauron, favang, ufdar vd =Rvr, gfagfe, §aR &
U AfST—UH0TH03MRO, THOUHORIORNRO NS AlSd, aRiddl #led, ¥+ UUe
IR HAfed, 29 HAfed, U9 & IR g, S &1 qHdT 16 98 |

Unit-2 : Communication : Meaning, Definition, Comte Characteristics, Process & Steps,

feedback, communication model- SMR, SMCR, Osgoodetd.aswel model, Shanon-Weaver
model, Schram model, four press theory, Role & Ingpwe of Mass Media.

SHR—3. IR H YFGIRGT &I Igwd iR e (@< yzaiiRar & ded #) -
ATYTh UABINAT BT AR™, 18 dl Wl H UABINAI, UHBINA Td YASHIR],
Ia=Idl 3MElad IR USRI, el TadbIRar &1 Sgvd Ud fde™, SRk ey
P! fe=sl TABIRGT, Aiefcged THABIRT, FHER QAT BT fddbr |

Unit-3 :Origin & Growth of Journalism in India (Witspecial Reference to Hindi Journalism)

Rising of Modern Journalism, Journalism in 18thtoeyy Journalism & Renaissances, Freedom
movement & Journalism, Rising & growth of Hindi doalism, Journalism in Uttar Pradesh,

Hindi Journalism of Varanasi. Literary Journaliddgvelopment of News agencies.

SPIG—4. WIAACR AR H UHABIRA— Y@ ufafeqadl iR fadra, 21 4 |l vd
R TABIRAT, FAFER AT |

Unit-4 : Journalism in Free India : Modern TrendD&velopment, Indian Journalism in 21st
century, News Agencies.

AerId Tl Y I (List of Reference Books)

1. e Afyaat L AN HRgBIE R ;U gugrede |

2. S0 AT HFAR IUTAT: YFBIRAT 3R TAHEIR : RIg AR Ty daR
3. < dfdae . TISH U AIRTAIGATSH 36 AN HrgfaeH |

4. plach, e . PR R TS |

5. B l0 HFAR : A1 BRI g9 gfvean|

*kkk*k



UNIT-1.

SPhI—2

UNIT-2.

UNIT-3.

UNIT-4

L A

dovo g ad
f&<i 999 9= (Second Paper)
HHRR Hhdd Ud HUTEH (Reporting & Editing)

FHMER: 31, GRYYT, PR & dd, YHR, A, |

AR ERAAEAET & T Rg O, S dlle @ UhK |

AR Hhe: 3 UPR, TI dcd Yd A= |

HAGEME: Ud 38 HAGadl & U, FaRadl & YSR-REIR, TR
Harearal, faRy Harearar|

News: Meaning, Definition, Elements, Typasd its Sources.

News structure: Elements of Structure, Lead, Tygdead. News Reporting: Meaning,
Types, Elements & Precautions.

Reporter: Qualities of Good Reporter, Types gbdreer-
Stringer, City Reporter, Special correspondent

TIMR U9 & oY <@ BIeR 9 o, Y@1ed, fidsi iR

qrferarell &7 TANT, AT R, AaTaaTdr FTHer |

Writing for Newspaper: Feature & Articlesd of facts, figures, data &  diagram,
Interview, Press conference.

TS © 31,8y, |G B YR iR AIeISHa], QUK TN &) HRel, G
HUEH, FAER WIS T4 SUGURH & HF 9 INGAN | HURed o, qw
U =i &1 || Sl gs—Houll, o IS, WBIel |UeH, uf¥ar
NEIESE

Editing: Meaning, object, Nature & need of editing, Set ufitéial department |,
function & qualification of Chief editor, News editand Sub-editor.

Editing-symbols, Proof reading symbols, Techniqdepmof reading , Desk copy
editing, Agency copy editing, Editing of press edes, Dummy, page make up, lay out,
Photo editing, Magazine editing

AU @, W™ @, dued & AW U3, JRIP 9 UiADl FHeE,
FAT T ARG AR T, e FHier, WG BrRigH, T 9 Aed
FHIET |

IgdTe: IqaTd g qbAilh, YA & foly Irgdre, e faior, R o,
faeyor g far fagor |

Editorial writing, Column writing, Letteto the editor, Review of book & magazine,
Arts and culture related review, Film review, Revief song-dance and drama
programmes.
Translation : Object and Techniques, Translatian press, Sentence structure,
Paragraph structure, Adjectives and Adverbs.

ER—P Tl B ?Faﬁ (List of Reference Books)

AR AR Fareardl : T MdwE STTeThR
FHER Hhard AR = : g fear Brar
YHITA ST foroH : g i

a1 Raifér goe gfefen : FHOUHOSATRTT

T B RIg : REER-RREIR

AR FUTe : SEGHECE

FHAER HUTed : AT Al

*k*k



diovo fg<ia ad (qz@IRaT Td S HdR)

B.A. SECOND YEAR (JOURNALISM AND MASS COMMUNICATION

I U g3 U BT AW (B #) e U P A1 (@Sl #H)

PAPER’S NAME

gy U9 uA sﬁ‘c@Tﬁ‘cﬁ HATH Electronic Media

First Paper

e ued vz | foefied v=@iRar vd daR Specialized Journalism &

Second Paper REGIEl Communication Technique




diovo—fgda @vs
9H Y9 YA  (First paper)
golgeT—e Ay : A, & &, fbew g Sexme

Electronic Media: TV, Film and Internet

FhIE—1. YR H MSAT TR &1 faerd vd faer, s=aesd & w9 | S a7
f¥ep1, SMHRETl HT HITSAIHD WHY, Uh TH ST, Sefirs e, Areiie
e, fafr= gypR & ASAT BRI |

UNIT-1 : History & growth of Radio broadcasting india Role of Radio as a Mass-medium,
Organizational Set up of Akashwani. FM Radio, Edwrel Radio, Community Radio,
Different formats of radio programmes.

SHIs—2. IRA H ollfdei & gfder iR e : S @& 9 H Celifdor

B AP, ITTE AR dael Slodlo, arfvrsgsds Slodlo, Tellfdsi TART B =
P N ol f & S R Rt

ol gelfes |

UNIT-2 : History & Growth of Television in India, #e Role of television as a Mass medium,

Satellite TV & Cable TV, Commercial TV, Modern Tasin Television Broadcasting, Prasar
Bharti, Basic of Television Production, TelevisiBeporting, News Bulletins.

IhIE—3. YRd ¥ A &1 sfag iR faem, S9areas & w9 § REer &l
w1, FaFrR R, a3 R, aaarde R, {Ear & a3 9 sRikd
TRV — IR gl g AR Ufbar, fhed ¥R ey, adfad fdem A,
I I ARIS!, THTIRNgalTg, I |

UNIT -3 : History & growth of Cinema in India, Cinea as a Mass medium, Parrellal cinema,
regional cinema, Commercial cinema, Agencies warkim cinema sector : Censor board &
Censorship, Directorate of film festivals, film ddepment corporation, Children’s film society,
FTIl, Documentary.

SPIE—4. HRIEX : AWM URTY, HFYR & UPR, HREX B [Afde 3, HrIe
BT e iR fAaMN, Sexmie &I A UREd, da9—gadb1Rar |

UNIT-4 : Computer: General Introduction, Types of computer, Differgarrts of Computer,
History & growth of computer General introductiohlaternet, Web-Journalism.

eI Tl Y A (List of Reference Books)

1. &9 ; ceAIfao gve ge Siffea=a

2. THOIMRO Il : TS, AT MIfSTT tvs Aduie Rned
3. SRfI< HFAR : EUESESIRCIRIISU

4. 9o 3= faary : AR =71 R

5. 0NOTHO ATAIF : SolagIe WS |

**k%



dlovo—fgda @vs
fgdg geq U= (Second paper)
Specialized Journalism & Communication Technique
SHIs—1. [RMgd w=HIRa— onfefd y=aTRdT, fhed U=H@IRGAL, el yFbTRa,
S gFGIRGT, A= U=EIRAT, & TFBIRAL, STURT TABIRT |
UNIT-1. Specialized Reporting- Economic, Film, &pégriculture, Science, war, Crime.
SHE—2. TARY ThAlhl— Adge HaR—IHd AR fAdri| ATAse TR |
Jufeif T vd S+ foifd |
UNIT-2. Broadcast Technique- Satellite Communigati®rigin and development, Satellite
telecast, Up liking and Down linking.

SHIS—3. Y&UI Th-ildl— FaUT db-ldl b1 siasr Ud fderd, Ryeivsy #efi,
JMBAC A | HHNSHT—TS HHIST, A BT, ATg BN, HRIER
FHAISTT, o fafeeT anfe |

UNIT-3. Printing Technique- History and developmeaylinder machine, offset machine,

Composing- Hand composing, mono composing, linommsing, Computer composing, Screen
Printing etc.

Shls—4. GIR dhAlbl— Sfaed d fdera, AeEd, UoR, IR dé-ldl T4
nfsar|

UNIT-4. Communication Technique- History and depsi®nt, Mobile, Pager
Communication techniques and media.

WEES Tl BT G

1, ARG U4 SEaR : Rigl vd fdes — <o el HAR Iurear
2. TR T A% AN BRI (U8 AT AT SR

3. By yHIOT faer wEEIRaT — SRS ERREIN
4. 3MIF | v MR fere- €0 37 FAR U
5. 7 HHTeH 39 3 B S0 HAR

**k*



1070 T a9 (TABIRAT T STHdR)

B.A. THIRD YEAR (JOURNALISM AND MASS COMMUNICATION)

U U

PAPER’S NAME

U U

PAPER’'S NAME

YR U

PAPER’S NAME

oY 999 U3 R dfag=, o9 fafdr ug Indian constitution, Press Law &
First Paper AR ﬁf_q\' current affairs
fedfg yza vz | S99, fasue vd §H=R ux | Public relations, advertising & Nf
PEESCH Management
Second Paper
q—rﬁ-q 99 99 faprT TIRIRAr Td F=R 2Ny Development Journalism and

Third Paper

Communication Research




l0g0—ci wve
9H Y3 YA (First Paper)
AR wfaa™, 99 fafd 9 g9amie 459

(Indian constitution, Press Law & current affairs)

Fhls—1. YRAIY G Ay gR<ey, faevan, uaman, wsg Sifd ffeere dwm,
o ADHR, U B W], ol HAd, ANTRGBAT, I (TR |

UNIT-1 : Indian constitution : General introductio@haracteristics, Preamble, Directive of
State Policy, Fundamental Rights, Freedom of préasmdamental Duties, Citizenship,
Parliamentary Privileges.

sors—2. fafewr wRa #§ U9 erEl @ Wi sfaem, Amef e @t
T, a1 &1 ARPR, B e AfRTH, Te Rae vae, e, 0. 1,
ALSMRUTLHAL. AT 3T U HATId BT |

UNIT-2 : A brief history of Press laws in Britishdia, Defamation, Contempt of Court, Press
& Book registration Act., Press commissions , Przsacil, Working Journalist’s Act, Right to
Information, Copy Right Act, Official Secrets AdDfficial Secrets Act, I.P.C.,CR.P.C. and
Other Press Related Act.

SHI—3. IRA BT AHISTH—aNd URGe, AISHI, WRd Td YsIl a3, 9Rd 3IR
HIFT I, R &1 Ao Fawed], e FRue q97 3R R |

UNIT-3 : Socio-Economic Scene of India, Planningdid and Neighbors Countries, India and
UNO, Political system of India, India and Non-akghcountries.

SHIS—4. TITERT : GUUT AR HRET0], W@ReY, NIdl, SIfiars, IR, Auaiid
TR, AMddare, G AR, &7dle, ALl iR dw@ o THa I,
dchlel< q&a |

UNIT-4 : Environment : Pollution & conservation, &lth, Poverty, Chartism, Corruptions,

Communal, Problems, Terrorism, Population ProbleRegionalism, Problems of Children,
Women and Current Issues.

HE—IS T B Al
1. U9 fafe— T fraR fBran
2. U9 B TG GABIRAT— Sfo olla HTad
3. UABINAT Ud A Har'— Sfo 31el FAR IUTATT
4. IR HAfder — SI0TH0 UTvSy
5. YRA 4 U9 fafy — HATER YHTHR UG GRes A1 i |

* k%



F10T0—CT Tve
YRAYA (Second Paper)

(Public relations, advertising & NP Management)

SHER—1: S HD: A, I, OHEHD, UBIT, SHaWNd SUGRY, Udh I
SHAYS SABRT & T[0T, AASld &5 H Sawd, Fofl 83 3 S99 |

UNIT-1 : Public Relations: Meaning, Purpose, Process and its tools, Qesldf a good PRO,
PR in Public sector, PR in Private Sector.

SHE—2 D AR T T WROGR & HISTAT W6 U9 ol sEfed,
Sovodiodo, IRVRER 3MF <o BiR e, &g yarR fAemey |

I ORPR BT IS JdIeardl A" bl Ao U9 SifhTT, S= 9
¥, U faafld o g I8 e |

UNIT-2 : Public relation & Press — Media Organization of Central Government : P,l.B
D.A.V.P., R.N.1,, Directorate of Field Publicity.

Public relation’s Set-up in State Government Organizing a press conference, Press
Briefings, PR campaign, Press release and Housaalou

SHIE—3 : fasue : 3red, uRvIT, I3CTd, AW, UBR, SUGRV, fasias voiddl, S
oRge @ Adeild Ud fASTad &1 g4 |

UNIT-3 : Advertising : Meaning, Definition, Purpose, Importance, Typésols, Advertising
Agencies, Techniques of copy Writing and Effect&\d¥ertisement.

SHIE— 4 © FAER UF YgHd BT g IR URedl, 9Rd H 9HRIR UF
I Bl WY |

fafr=r fawrm &1 HreaTed Wy - 9 ey o, faw, TR, fasmoE g
fquurE, SoTes 9 Hed, WS, AR uAl H gl Hew9iiar |

UNIT-4 : Principles & significance of Newspaper ragement, Ownership Pattern of
Newspaper in India.

Organizational Set-up of various Departments: General Management System, Finance,
Circulations, Advertisement and Marketing, Prodmctiand Reference Division, Foreign
Investment in News Paper.

TS T=1 & gl
1. Ufeetr Rele 371 gfvsan —  Sl0TH0 did
2. RA H SIS R CECR R
3. ufed Reled yve wsfefba Wi —  goleg A
4 BRURT BRI —  SlomASS

*k*



F10T0—CT Tve
T 9 9 (Third Paper)
famra g=aeIRaT td FarR oy

Development Journalism and Communication Research

sHS — 1 : faem : ared, gRwr, JuRen, AN & gae, fAem @& 9,
Ifopra, faefid iRk faereiiad was & efvr, fdera u=eiRar, el ug
IR, fIhT IABIRTT B MMaTIhal, f[AbT TABIRTT BT ITd |

UNIT-1. Development: Meaning, Definition, Concept, Indicators of Demginent, barriers of
development, Sustainable Development, Charactsistf development and developing
Society, Development Journalism- Meaning and coddped of development Journalism,
Impact of development Journalism.

SHIS—2 : [dBTE TABINT IR PR, b qFAHIRAT AR AT fdr, fawr
UFBINGT 3R AREISTS URaaH, SHaid, e d Sl a1 qfyer —
Afger fder, waiaRvr, Y e, Toriie vd e faem |

UNIT-2. Development Journalism and Government, tgpraent journalism and rural
development, development journalism and Social ghamass culture, role of media in
development-women development, environment, adurall development, political and
economical development.

Fhls—3 : IMe— 37f, URYTYT T AR, MY P ded, TR M BT 7 Tq
JTTEROT, N Yfrde |

UNIT-3. Research- Meaning, Definition and concept, Element of reskamDefinition and
concept, research report.

SPhIs—4 : AR WY &I faftdt — Srorr fafey, sradwq fawereror, wdeor fafy,
3ifrel FaId & IUDHRYT AR A, YTITell Td ] |

UNIT-4. Methods of Communication research census method, content analysis, survey
method, tools of data collection and sources, Quastire and schedule.

HER™S T=0f BT A
1. A9 HRYHIA : Sfo d103MR0 =T
2. YFHIRGT Ud faery §ar 2 B0 3T HAR SURI
3. SAAUHC HHTHL . ST el
4. fa@pra & srferE : THOUS0 3R
5. 3ffeies T gd FHAT: T RidT  : <o 31l AR SURA
6. WIS 2 . gl0 HAIST STl |

*k*



1070 (31TTH)—HE BRI YoIH ay

B.A. (HONS.)-MASS COMMUNICATION FIRST YEAR

g 9 g 93 &1 9 (B #) SEi
PAPER'’S PAPER'S NAME (IN HINDI) | PAPER’S NAME (IN ENGLISH)
TH U3 UA TFGTRAT Ud SIAR @ Theories of Journalism and
First Paper INEI] Mass Communication
fgda ue g3 | YR ymaIRdar &1 sfasrd | History of Indian Journalism

Second Paper

D

T U U= FHER Fdels U9 kg Reporting & Writing
Third Paper

g U uA AR ARPR, ISTId ¢ | Indian Government, Politics
Fourth Paper RIS AT and International relation
U949 g3 g4 QTR AR Environment Communicatio
Fifth Paper

YGH U U9 | HFYCR, o¥c IR gl Computer, Internet and
Sixth Paper grenfrat Information Technology

AH U9 U FIBIEEE Practical

Seventh Paper




9gHq YR YA

First Paper
YFHINGT U4 SNaR & Rgr
Theories of Journalism and M ass Communication
SHIS—1: UABINT : 3, URWINI, JEERU, I&qed, UABINGT Td  AHITD
ITRSIAE | TABIRAT IR IRBR, TFGINAT Td STHAd, TABIRAT Ud FHT |
Unit-1. Journalism : Meaning, Definition, Concept, Objeturnalism & Social Responsibility,
Journalism and Government, Journalism and PulgiaiGn, Journalism and Society.
SHIs—2 HAR : 3N, JAAURN, URHMII, UHR, UfHdl, THUely §aR, fguel 9ar,
gfgfee |
Unit-2. Communication- Meaning, Concept, Definition, TypBsocess, one-way Communication,
Two-way Communication, Feedback.

SHIE—3. SHEAR : 3ff,  I[@YRUN, URwWl,  Ufedr, @R, gfayfe,
A ST——THOUHOINR0, THOTHOHIOIRO AT Aisdl, odel Alsdl, 399 Yo fdar
disdl, 49 Hisdl, U4 & IR NG, TRACT RIG SHEaR & Hed¥, SddR &
g9 |

Unit-3. Mass Communication : Meaning, Concept, Definiti®npcess, Step, Feedback, Model-
SMR, SMCR, Osgood model, Laswel model, Shanon-Weaazglel, Schram model, Four Press
Theories, Normative theories, Medium of Mass Comigation, Effect of Mass Communication.

SHIS—4. TABINAT B IHT Yglccdl, SIR Td YFBIRGT b1 A= fawal 4
Ud H5d |
Unit-4. Emerging Trends in Journalism, Inter displinerlatienship with Mass Communication

and Journalism, Mass Media and Modern Society, Mdeslia and Democracy, Role and
Importance of Mass Media.

Helddh = Bl '\'ﬁﬁ (List of Reference Books)

1. s Afdaa L A HRYMDHIE RN - U USSR |
2. S0 e FAR IURA™  : YFHIRAT IR T6AR : Rigrd iR e dar
3. sfra Afdaa . TISA U AIRAATTol 3 AR SRy |
4. Bigell, e : YD PR TS |
5. Bdcl Ol0 HAR L AT (T g9 S0SdT |
*k*%k



feda g o

Second Paper

AR GFBINAT BT s

History of Indian Journalism
SHIs—1. 9Rd ¥ fUve AfeA : v, @R U5, TER U3 & UPR, UG-
JhR Td Ao | ard & fOve Aifsar : te Rigadied, 9Rd ¥ IRR1e GO
RN, YA AR U=, 19 4 I<1 # five Aifear, ¥R U vd wd=dr em=<re,
UHRE UG U WRATI W19 & Y—Uf¥ab1ail b1 Siag |
Unit-1. Print Media in India: Printing, News Paper, TypdsdNews Paper. Magazine- Types and
Characteristics. Print Media in India: an overvidggrly Communication system in India, First
Indian Newspaper, Print Media in Nineteenth Centuirydian Press and Indian freedom
movement, Brief history of major English and Indlaanguage newspapers and magazines.

IPE—2. IRA H YFGIRGT HT IgHT AR fapm (= w=ailRar & dad #): =<0
UFBINAT BT IqHd Td [IbTd, M TFBIRAT BT 37R™, 18 4l Hal H UHABINRAI,
UFAPIRGT U4 GAoIRY, ol A&l U6 UFBIRG], Swik Uee &l fgwal
IFGTRAT, Brell @ fowl yFASIRAT, Afgfcad gz |

Unit-2. Origin & Growth of Journalism in India (With Special Reference to Hindi
Journalism) : Rising & Growth of Hindi Journalism,Rising of Modedournalism, Journalism in

18" Century, Journalism & Renaissance, Freedom move&dournalism, Hindi Journalism of
Uttar Pradesh, Hindi Journalism of Kashi, Literdournalism.

$IR.—3 WA=RIKR IR H THASIRA—@dadl 96 <1 tFAHIRar &1 f[a&m™, gqa
gfafcqa iR faar, 21 A<l 3R ARA YFASHIRAT, AR AR |
Unit-3.Journalism in Free India: Development of Hindi Journalism after
Independence, Modern trends & development, Ind@urnilism in 23 century,
News agencies.

3Pl5—4 URIE UF UG UBPIU— 31w, Saw AGUS, g, RG], UdY, &9 |
T UABR— ARG AW WRISHR, ARGTATA dddal, ARG SRS, IO B
faemei, Fem™=T wed Higw Arerdiy, weTeHr e |

Unit-4.Famous News Papers and Magazines- Aj, Udant NaataHindusthan, Sarswati, Pratap,
Hans. Famous Journalist- Babu Rao Vishnu Paradkekhan lal Chaturvedi, Bhartendu
Harishchandra, Ganesh Shankar Vidyarthi, Mahamaadal Mohan Malviya, Mahatma Gandhi.

TS Tl Tﬁﬁ (List of Reference Books)

1. TP TATE ATSTUIN : AR 93 BT Sfoe |
2. S0 I FAR IURAR™  : YFHIRAT IR TAHAR : RIgrd IR e dar
3. ST0exTo : YRATT YFBTRAT BT A8 |
4. w1 fI8r Ay : o=l uarpTRar
5. GodmHeTaf 3T . U5 UG gABR
6. dg YHTY dfed - o= u=reTRar : fafaer Jmam |
7. YFRAT 9NN : XTSST UUS 1T 3P faal STeifered |
*%k%



UNIT-1.

SHIE—2.

UNIT-2.

SHIS—3.

UNIT-3.

T4,

UNIT-4.

o0k wbn =

F,l&"il?l U3 YA
TR AHed Ud @
(News Reporting & Writing)

FAMER: 31k, TRV, FH@R & I, TR, 9, |
AR GO WA & G dcd, oS, alls & UdR |
News: Meaning, Definition, Elements, Types and
its Sources.
News structure: Elements of Structure, Lead, Tygdsead.
TIEOR GhaT:  JAUPR, Y I T4 A= |
HATGQME: U I Harearal & IO, Faaardl & JhR—REIR,
TR Hqreerar, faey Hareerr |
News Reporting: Meaning, Types, Elements & Praoast
Reporter: Qualities of Good Reporter, Types of dep-
Stringer, City Reporter, Special correspondent.

y : qq fAgelyoITes |
Raf&T @& geR: otRm, Wo, fagme, enfdfe, umior ud
SN TR, g Td Hoy, R, Iofds, |97 Td ], Ioaa

|

Specialized Reporting: Investigative & Interpratat
Types of Reporting: Crime, Sports, Science, EcoopRural &
Agriculture, Health, War & conflict, Cinema, Potiéil meeting
Seminars, Festivals Caremony.

TIER U9 & U o R 9 oG, X@lfs, ifds! iR
ATferB1aN &1 TART, ATTh R, HaTeardl T el |

Writing for Newspaper: Feature & Article, Use o€, figures,
data & diagram, Interview, Press conference.

™IS TeIl T AT (List of Refefrence Books)

THER 3R Hdregrdr : BTN A STAHR
THIR Fhold AR oI : ¢ fhuR Brar
MBI STl eToH : g~ aif
AR Ahold TG HuTe : S0 I O
U pieie Rard : Sio BRs
CINEZ G AN : Hfead Hax

*kkkkk*k*k



aqel ued uF
WRA GRBR, oI R RIS FH]

I ndian Gover nment, Politics and | nter national reations

Unit-1. Government making, working of federalism, Issuegjovernance at state
and Central Level of state autonomy in India, pediat the district level, Panchayati
Raj, election and governance, Government and Meédiation.

SPIE—1. RPR v, A gaRen & &, YRA § 99 WEwdl @ AN D
gGa WR G TG dw, el WR UR R[S, GaRadl 61, g1g Ud 2RI, AR
g Hifear T |

Unit-2. Nature of Party system : Study of the Major paraed of some of the more
important regional parties and their social bas#fsct of fragmentation of parties on
the formation and Working of governments at thetireeand the states.

SHIS—2. Tolld AT B Yapld, YW JMLEI Tl Ud UHE &Hd &l ol SAd
ARG SR BT eI, dvs T4 o § WReR A vd dRigomell &R el ®
YIFhRUT BT Y] |

Unit-3. The electoral system, secularism and Communalsindia- Problems and
trends, Centre State relations and reports oneeftate relations.

SPIR—3. g FaRRA, WRA H U FRUST Ud Arvcifad—a9Rar Ud Ugf,
Pra—og Tl ) A= s & Ruid (wfides) |

Unit-4. Brief Study of International relations- foreignligees of India, UK, USA,
RUSSIA, UN, and its agencies and their functiomgjional organizations such as
ASEAN, SAARC, OIC,0AC, Indian relations with ChinBakistan, South Asian
Countries, West Asian Countries, Africa, Europe Antkrica.

SPIR—4. JRICY T IR AT e, ARd &1 faqer ifd, gArces e
(g Sy facH), Wgad ISy SMRST, W, Agdd TE Y AR ST UIEER
(To) U S B, & Ared—eniRiae, |, I ofmg Wl o U I, Rd &
A, wifedr, <fRor oRmmd <, aferd TR dw, edier, TRIT vd omReT |
TR |

*k*k*



UgH 93 U
TITaRYT AR

Environmental Communication

SHIS—1. YATIRYT : 372, JATUROM, AT, fAwy &=, Facd, HAswd, YAaR & A=
3ITITH, YATERY] TAT HIFE, HRAY GBI Ud GITeRvl, TRl 3R HaR |

Unit-1. Environmental : Meaning, Concept, Definition, Sepomponent, Importance, Various
dimension of Environment, Environment and Man, &amdCulture and Environment, Environment

and Communication.

ghls—2. UTRReIfd®! : sragrRem vd gy, sig fAfdudr, ¥rd o W9 fafagdar, yrRa
H T oAl & WReT g gl R A= gioee, aikRefiet ud A §eER
IR |

Unit-2. Ecology: concept and definition, Biodiversity, Bigersity in India, Various Project for

the Protection of Wild Life, Ecology and Human Coomitation System.

SHIS—3. YIARY UGHYT : GRWIY], YHR, Ug¥d Ud I9d UHR, UgVUl & HId, a1y
YguoT Ud SI-THTEH |
Unit-3. Environmental Pollution: Definition, Types, Polmt and its types, Sources of Pollution,

Air Pollution, Water Pollution, Soil Pollution, Ne& Pollution, Radioactive Pollution, Bio

Pollution, Environmental Pollution and Mass Media.

SHIS—4. AMUST— 37t AR URWIYT, UHR, MY &+, ST TUd YATaRoT, gafavor
Yo Ud HRET0T, A [JDhT¥, GIiaRuid STRRedhdl H STl dl T |

Unit-4. Disaster : Meaning and Definition, type, Disastélanagement, Population and

Environment, Environmental Management and ConsernvaSustainable Development, Role of

Mass Media in Awareness of Environment.

*kkk*k*k



Y&GH U9 UA
Computer, Internet and Information Technology
SPIE—1. HYSR BT URTY, 3N, SN, UPR, BERR, AR, fSiica
qb-ilch, HI—ars @ D1, THOTHO 3MMhY 3R IHDI AUINT, THOTHO T,
THOTHO faveIl, UaRIdl, THOUWO UdH¥, W FHHAlS, USHaR, Ul WHealy,
SIEUN

Unit-1. Introduction to Computer, History and generatbiComputer, types of Computer,

Hardware and Software, Digital Technology, Keybo#&udctions, M.S. office and its
Application, M.S. Word, M.S, Windows, Excel, M.Sxd&ess, Important Command, Page
maker, Page Setup, Drawing.

SHIe—2. HRA 9, UeE & g, fafsar seore, fafsar Rss @
SUINT, AU, ¥ S M, FeSHif$ar o=/ SIgudNT, H*ger Td
colifaoTT T $=eueM, qifear ufefe uR=y |

Unit-2. Coral Draw, Principles of Animation, Use of VideBroadcast, Video Standards,

Multi Media: Definition, C.D. Rom, Multi media busess application, Instigation of

Computers and television, Video Editing Introductio

SPIR—3. Sec— URDA, 99 Thildh, 99 99 fUve, o, fagmuq, Je v
Fr AT iR ufigfie |

Unit-3.Internet : Introduction, Web Technology, Web Vs nria Comparison |,

Advertising, Copy Creation and Feedback on the Net.

SHI—4. 9991ge dd, [agera feomga—uRey, vd sfusm, Ja9se W ded Ud
A YA, dheiid, HMISID, JAMdd, Iodd 3R H1d IgeH & 33 |

Unit-4. Websites elements, Visual Design, Introduction &mstory, Sales Promotion,

Service Promotion in the Websites. Technical Iss@&xial, Political, Economical and
Copyright.

kkk*%k*k



oTo (31T H)—AN RIS fgcia ad

B.A.(HONS.)- MASS COMMUNICATION SECOND PAPER

|®X

g 9 g 93 &1 9 (B #) SEik
PAPER'’S PAPER'S NAME (IN HINDI) | PAPER’S NAME (IN ENGLISH)
g Ued U4 goagIG AT Electronic Media
fgcia U U= FHTIR FFTeH News Editing
JAd U U ®IC] YABIRA Photo Journalism
g U uH KRR CREUIEDIGEIN Public Relations and
Corporate Communication
9gH 9 uA BISRIECECE Media Management
TGH U UF anfefe faerT vd wRa # Economic Development an
e Planning in India
A U U FIBIEEE Practical




UgH Y=+ YA

First paper
Soiggiie Mfsan
Electronic Media
SPIR—1. Sl THEIR ARgH & wU H IS, ST o a9, IRd g H

fear &1 vaERie uRuey, w@fi & UerR, i, aiftiigs fear, Jfds e,
THOUHO, eSS, ATaTRIe AT, NSAT &1 w19y, A= R & fSAT BRI |

Unit-1. Radio : Radio as a Medium of Mass Communicatidmr&cteristics of Radio, Historical

perspective of Radio in India, Types of ownersipdience, Commercial Radio, Educational
Radio, FM, franchising, Community Radio, Languade Radio, Different formats of radio

programmes.

FPIE—2. Colfdoid— OFGdR degd & U # Collfduld, colifaoid @l a9y,
SHHRI, Sefifdo Raifér, <go1 geifes |

Unit-2. Television: Television as Medium of Mass Communarg Characteristics, Ownership,
organizational structure of Doordarshan, Satellitelevision channels, Cable Television,

Educational Television, Commercial Television, T&en Script Writing, Basic of Television
Production, Television Reporting, News Bulletins.

SHE-3. fher : Ui, VAEie Uel, fhed Uieded & doiial ued, IRd H fhen
N, Wl (38an) &I ggal Ud qay, &g R, |afdsy &1 @y, fhed o
HTST 3{R STHROT, THTIIATSITS |

Unit-3. FILM : Nature, historical background, technicapests of film production, film Industry
in India, Status issues Problems, Regional Cindm#yre aspects, film language and grammar,
FTII.

SHIS—4. CAllldol FHER @, Collldol e, Joiiers, JTgardl, T Jhiid
&1 AT BT WI¥T R Y¥TE, w9, drdi |

Unit-4. Television News writing, Television interviews, @onentaries, short talk, Impact of new

technology in Media Language, Features, Talks.

*kkkk



ShS—1.

UNIT-1.

UNIT-3.
SHIS—4.

Unit-4.

o0k wbd -~

yeq ga—fgdig
TR FH e

News Editing

UG : 31, Iqa%y, HURH Bl Uld AR IMaegedhdl, Huedd faqmT
D ARG, P QUIGh, FHER HUlGh Ud SUHUEGD D bR 9
AR |

Editing: Meaning, object, Nature & need of editing, Set uptdtial
department , function & qualification of Chief emlit News editor and
Sub-editor.

HIY HuTeH, U9 A=t &1 Juree | SH Jo—sal, of JAST, WISl [ured, Uil
qura |

Editing-symbols, Proof reading symbols, Technig@igproof reading , Desk copy
editing, Agency copy editing, Editing of press eses, Dummy, page make up, lay
out, Photo editing, Magazine editing.

M : THid, oY AR UHR | HUCHIT oEH, T o, W™ oEd, AUeH
% A 9F |

Headlines: Technique, style & types. Editorial wagtLeader, Column writing,
Letter to the editor,

qId T UMAPT FHIET, Hell 9 Apiadn el FHier, fher |He, g e,
T UG ACH FHIET |

Books & Magazines review, Review of arts & Culturdm review, Music, Dance
and drama programme review.

eI Tl B G (List of Reference Books)

=gl vt : q4q R
T A Wifsar : faferas verovTga™d
<ot Ruiféar gos gfefer : HOTHOSTATRTT
THred & Rigrd : RECE-SNGIN]
TR Fare : S0 YWY 9
TG Bl : B0 TRTIOT

* %%
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Third Paper
RIS IE!
HICT YFBIRGT

Photo Journalism

FPE—1. WIS Td RIgrd, SIS & IR™, Wi fAvgawg v
YpTeT |

Unit-1. Photography- Elements and Principles, Beginning Rifotography,
Photography- Subject and Light.

SIR—2. BITHUTH] USRI : HHRI, YHR, HRAC, o9 T4 398 TSR AT B, fhed -
JPHR, BT |

Unit-2. Photography Equipment- Cameras, types, Formatss Aad their types and

Function, Film- Types and Functions.

SPIg—3. TCH, BIdhY, Fex, I, Ay &1 a9, (= UeR & *rF, Bl Jgwre:
gfshaT, SR U= Ud ufFeRl & forg |

Unit-3. Shots, focus, Shutters, Speed, Selection of Suybigeference types of
Photographs, Photo Editing: Procedure, Picturesl&wspapers and Magazines.
SHIS—4. AU & foIg BICUTHI, BIEIMBR & ol 7rF & oy 9aER a9,
BICwER, T U], Ga-ia! BT 991, BICRTh— ATTeIHdT U6 8 |

Unit-4. Photography for Advertising, Qualities of a Phaotgaher, News Value for

Pictures, Photo Features, Picture Magazines, Impladechnology, Photography-
necessity and significance.

**k%
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g g uF

Forth Paper
SH9TP U9 AT S99

Public Relations & Corporate Communication.

Unit-1. Public Relations : Definitions, PR as a Commumngatunction, History of
PR, Growth of PR in India, PR & Publicity, Propadarof Public opinion- PR as a
Management function, Stages of PR- Planning, Implaation, research,
evaluation, PR Practitioners and Media relationgs® Conference, Press release,
other PR tools.

SPIS—1. OO d : URYNT, GO fHafafd & w©u d§ Sa9Wd, SI9Wd Bl
BN, IRA # S e &1 A, S99W®, JaR, WSl iR S Hd— Jaw=
PR & BA H SATIHUD, SIHD D TR0, S, SR, WY Ud Jedid,
SIS Gl U WIS R, U B, U9 9t den sese @ et
FYDHXT |

Unit-2. Communication with Publics- Internal and exterr@bmmunity relations,
Employee relations, PR in India, Public and Priv@ector, PR Counseling, PR
agencies, PR and advertising, PR for Media Ingtibist

gPIR—2. FAR 3R TAd— SRS 3R a8y, AHANAD T, HHAR] T,
TRA H S99Y®, oid Tq o &=, oaae drefafel, s afafoy,
STHd Ue fasiod, Wifsar dken & fory SR e |

Unit-3. Shareholder relations- dealer relations, PR fapital, PR for Charitable
Institutions, Defense PR , PR for NGOs, PR for tiali Parties, Crisis
Management, Case Study.

IPIE—3. IWERG T, SR T, fafbcar =i @ foy S9asd, o e
IRl @ foly S aF I, RefT 3iR Sawd, Iad¥dl e 3R S\ #d, JoHIad
ol  foy Sawd, 3T (BTsRi) Ueved, Jufdds srega |

Unit-4. PR research : techniques, PR and Law, PR and Nelwiblogy, Code of
Ethics for PR International, PR professional orgations of PR, Emerging Tends.
§PIx—4. SENDH WAE— YA, STd TG DA, Sad Ud Tl Ui,
RIS IR WiEdT, AadS e+ Ud o aad |, U Ugicadr |

*kk
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UoHq U39 U
Fifth Paper
HfSAT ya=e=

M edia M anagement

ghIs—1. Ua=A : 3f, Rigra, dga &, ¥Rd § Aifear Wifia—awy, YR
IR SHG AEd, Uhdl @i, AR, Uisde dHHl fafics, g%, dl—smmfea,
TG ARl (AN 3R BearsoT |

Unit-1. Manegement : Meaning, Principles, Manegerial Kons, Media
Owenership in India- Nature, Types and its Sigaffice, Sole Proprietorship,
Partnership, Private Limited Companies, Trusts, Gperatives, religious
institutions (Societies) and franchises.

3Pie—2. -ifa Af- faeE sk faFm, fa=ft fifsar Wes o uRs &= @
JHAcAS Woi— o, [0, TR (Yol THRM-—qed &) |fzq), fagmu= (fagum),
FIHE g |

Unit-2. Policy Formulation : Planning and Control, Preceend Problems of
Lounching Media Venhires, Organization theory, Rioms and Organizational
structure of deffirent deparments- General managgnk@nance, Circulation (sales
Promotion- Including Pricing and Price war aspec#&lvertising (Marketing),
Personnel Management.

IPE—3. FHUEHT Ya=--Hgd, v Argd & Frearg faurr, fve aew @
FEEHT T @ dxaen,  Slovodiodio,  3mE0uHouso,  Todiowlo ARG HIg
HHATRIT DI gaercl HDT TAT 3T ASAT HHANT |

Unit-3. Editorial Management- Significance, Editorial dep®ent of Print Media,
Structure of editorial department of Print Medigd\fP, INS, ABC, Changing role
of editorial staff and other Media Persons.

shIs—4. Uve Td soagie Hifear &1 Rivre, A= sy, vRd § gemae
IR BRIFEA YgeA-RSgfel, T, Ree wae, d@aiferidl dsia IR ywrdl
I & d, HHaR AR ST ar=l, Jve TERE, R Aifear | faeeh
foereT, IR SR Ye=eH, GReAT iR U 31T |

Unit-4. Econimics of Print and Electronic Media- Variouspects, Asministration
and Progamme Management in India, Scheduling, Twdimsg, record keeping,
Quality control and Cost effective techniques, Eogpke and Customer relationship,
Brand Promotion, Foreign equity in Indian Media &rdss Commissions ans Indian
Newspapers Management structure.

*k%k
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YH Y39 UA
Six Paper
anfefe faerg vd 9Rd | o=
Economic Development and Planning in I ndia

Unit-1. Economic Development: concept and general perspecttommon
characteristics of Underdevelopment, India as aeldg@ing economy and its
international standing. Strategies of developmdmdlanced vs, unbalanced growth
strategy, wage goods strategy, basic-needs strategy
SPIR—1. AAe b J@auReT yd 9= yRUey, fawraeiie Qe @ |
f[IRaY, Ueh fIaraeiial sefegaeer @& ©u H vRd IR SHdI IRisey Refd,
I @1 U dged 99/ STAde g, 991 TS IO, ol Mgl &I
RO |
Unit-2. Capital accumulation as a factor in economic gnowole of education in
economic development, Population and economic dpwetnt (the two-way
relationship), Aspect of human development: edooatPoverty and inequality of
income distribution (With special reference to hjdi changes in the sectoral
distribution of national income, per capita inconaad labour force since
independence.
SHE—23MAP g & dRD & wU H Yoil UgHgere, e e H Rer a1
qH®T, ST (iR e e (fGuely wveee), AFd e & mars: e,
TR TG 3y fAdRer # SRAHAN (MRA @& ARy ded H), Iy Mg & Hdex
fqaror # 81 k2 uRRacH, Ui =fdd 3 iR ATEl & 918 | AoigR <drd |
Unit-3. Agriculture : role of agriculture in India’s ecama&c development, Factors
influencing productivity in agriculture- Instituthal factors, technological factors.
Prices and availability of finance. Industry: tlederand pattern of industrial growth,
trends since 1950, industrial policy with speciahpdasis of on new industrial
Policy 1991.
SHIS—3. GV - IR & AP B § B¥ B e, BN IAcHd B yArad
R ATel BRD— ARATD BRD, ThIIdh] BIRb, oI T4 fded bl ITSTrdr | Ie:
el fA®r &1 ARSI Td UfcEE, 1950 | SRl Uglcedal, sirenfire <ifcr faemy
w9 | T e Aifd 1991,
Unit-4. Public sector in India and its role in the snséle and cottage industries
and government’s policy with respect to these, robof industrial sickness.
External sector : role of foreign aid, Impact didralization, particularly since 1991
on Indian economy.
SPHIE—4. YRA H AEGIS &8 IR oY T4 HER N Bl qHST T AR Bl 39
ded # Af, i wurdr & ARy, 9gd & Ao Werdn o e,
JARIBRUT BT YATT, 1991 & d1& AR NIRRT TR IARIBRUT BT YA |

*k*%
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1070 (RITH) AT HRIHeA Tl a9

B.A.(HONS.)- MASS COMMUNICATION THIRD YEAR

g3 U g3 U BT A (R #) SN H

PAPER’S PAPER’'S NAME (IN HINDI) PAPER’S NAME (IN ENGLISH)

U Y U ROy Gy, difear fafg Indian Constitution and

Media Law
fgea oo o= CEIEE Advertising
T U= uF STHETH I Writing of Mass Media
Il U uA STTHTER 31R TSl Mass Media and Society
UgH U3 UF Wl GBI Sports Journalism
YSH U UF IEEARAELN Development

Communication

| U U U Ud A5 B Practical

15




dovo T a9
eI Y3 U=

TR G iR S=aregs ey
I ndian Constitution and Media L aw

Shle—1. YRAY Gy : aEmg aRey, faeea], uswdeHr, Isg & Sifa feve
qd, HeNdR, Jadbdd, ARTRST |

Unit-1. Indian Constitution: General Introduction, chaeaistics, Preamble, Directive

Principles of State Policy, Fundamental right, Famdntal Duties, Citizenship.

SHIs—2. RG], HRUMADBI, HAURYG Td qrAUerdl & wfdadl iR &1,
MUy, A G, oA G, FHadl Gl YTIdbleld ayor, i JIahrol, TR
HaeTHe AT T |t |

Unit-2.The Legislature, The Executive, the Cabinet, tdiclary- Powers and Functions,

the President, Union list, State list, Concurrest, IEmergency declaration, Sepration of

Powers, Chief Constitutional Commission and Conewnit

SHIS—3. IRd ¥ U9 DI I Flea sfasm™, aRd dfded vd S 6
b USiIhR0] JAfef+1aH—1867.

Unit-3. A Brief history of press laws in India, Indian Gitution and Freedom of Mass

Media, Reasonable restrictions, Parliamentary leges, Contempt of Court, Defamation

Press and Registration of Books Act-1867.
SHIS—4. ARIDHII U], JMoTals, NS d FHhING IUaR (3mergofiy) fasm=

rfAfRM—1954, 3reeiierar, gfaferanfder, U9 uRye, @ &1 IIfeR, U9 N,
MR |, AT & A B MUYl SFoldl UHAHR TG I FHER UF,
HHART 3TTATTH—1955.

Unit-4. Official Secrets, Sedition, Drug and Magic Remsdi€Objectionable)

Advertisement Act-1954, Obscenity, Copyright, Pr€smincil, Right to Information Act,
Press Commission, Code of Ethics, ConfidentialitySources of Information, Working
Journalist and Newspapers employees Act-1955.

*k*
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fedg yea—ua
ICEIRE
Second Paper

Advertising
shls—1. fasmua . uRymwr, UfeeiRie Ao, fasmus & amfse, onffe  omT,

3T, Gavr, Y, ¢S, qaried gd AHIS® |

Unit-1. Advertising : Definition, Historical Developmer&pocial and Economic benefits of

advertising, Mass Media and advertising, Criticismigpes of Advertising, Consumer
Advertising- Corporate, Industrial, Retail, NatibnBrade, Professional & Social.

SPIs—2. I fasud— doferd snar, gvs ofa, Refd, fasmua woeifa, fasmu=

TS¥e, IR 3R 39D WS, Ao JHI9 |

Unit-2. Product advertising- Target Audience, brand Imagesitioning, Advertising
Strategies. Appeals, Advertising Spiral, Market aagegmentation, Sales promaotion.
SHIS—3. fa=us Al WREAT 3R SR, eddddn, Hifedr gara— FH[R U,
P oEge IR fAeme, UredRM dad-ie—fve, e, <ellfdoH, fhed, smScsR,
far i, fauengorem, gea o, dreger &1 SuarT, &1 IRl |

Unit-3. Advertising Agency : Structure and functions, tirety, Media Selection, News

Paper, Magazines, Radio, Television, Outdoor, &gt Planning, Media Budget,
Campaign Planning, Copy writing and advertisingd@iggion techniques, Print, Radio,
Television, film, Outdoor, Ideation, Visualizatiodse of Computers, Copy Preparations.
SHIS—4. fAsTo & oy, Ao, oI o, qroR oy, fRAsmed @ e ugd, dre
3R A=, faemu= iR qqrg ¥qE, SRl Ugldr |

Unit-4.Research in Advertising, Planning. Execution, Capgearch, Market research,
Ethical aspects of advertising, advertising and$tree groups, Emerging trends.

**k%*
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GRICEEESIE]

THIRD PAPER
STETEIH ;o

Writing for Mass Media

SPIS—1. @ B! UABID Ty, 9T & O, od H JA<iaw] bl HbladhRUl,
AT 3R AR |
Unit-1.Historical background of writing, Elements of lamge, Writing and Coding

of contents, Language and Communication.

SHIE—2. YOS ogd @1 Al vd Rigrd, @mexer o 9|, areg fEi
e aInRuT, I, favyor ud fgar faemor, &1, e, T |

Unit-2. Principles and Method of effective Writing, rules Grammars, Sentences

Construction, Paragraphing, Narration, Adjectivel &dverbs, Tenses, Sequence,
Logic.

SPIS—3. oG- H IATHDAT : BIaR /wUdh, oI, ARIhR, AUIMRE @+, Th-ldl
SIS, U, GO AEH @ foTy WHTER ofked, aRmaTedl @ fory Rew o |

Unit-3. Creativity in Writing- feature, Articles. InterweStories, Business Writing ,

Technical Writing , Letter Writing, News Writing cBpt Writing for serials.
SHIE—4. AR wfF & e WY & ured /< /ARl & U @, gdre
qd=irep, WS THiel, dell I WHIFRT e Ud R |

Unit-4. Writing For target groups Special interest audeenidanslation techniques,

Media Reviews of arts, Performing arts and Cinema.

*k*k
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ERCIESIE]
Forth Paper
STHEIH Ud FATS
Mass Media and Society

SHIS—1. FATS DI TRV, Ffdd TG AN & I=TH=, WINT TG AT FH,
THISITHRUT— ITTHRUT TG RIGTT, FHISIGROT & ARIH & w0 H SIHRIH, IS
=T vd gRads & §U & AeF & 9 H STHARIH |
Unit-1. Concept of Society, Inter-relation between persod Society, Language and Human
Society, Socialization- Concept and Theory, Masdlileas a means, Vehicle of Socialization,
Mass Media as a means of Social Control and change.

FHIS—2. URIR &I IJAYRON, URAIRG GRIAT U STHAEIHT &I Y91d, TRaTRe
AR & dra JATARE AT IAH B R GRAcH UR SITARGA] BT G9Td, garsil |
o0 B Ufd gedr 3MHYoT |

Unit-2. Concept of Family, Impact of Mass Media on FanStyucture, Relations between family
members and Impact of Mass Media an their changilagion. Attraction of Television in Youth.

SHIS—3. YRAY HMEMSIDH GRAT— Ul IAT3H, Youred, AWK Ud IHBT gaerd
O, ST FdRIT UG SHBT deoldl 0wy, Sifd Favel ® wU § 8 Y8 uRdd
qAT IAH SIHRTAT D YADBT, AMISIe fdaed, JMisie f[daed iR S Hegdl &l
gqTE, AT faaes, garell § e en ugfcd IR SI-ARgAl &1 Y¥Td, FMiisih
UHIHROT UG STHHRYH, TS ATHIG STHITY U ST |

Unit-3. Indian Social Structure- Varna Ashram, Purusartiiéture and its changing nature, Caste
system and its Changing nature, Changing natuaste system and role of Mass Media, Social
disorganization, Impact of Mass Media on Sociabdjanization, Social Deviance, Impact of

Mass Media on Deviant tendency in Youth. Sociagédmation and Mass Media, National Social
Problems and Mass Media.

SPIS—4. WY AAURIT TG g, (WY (4 S9aR, JWEl d g wd
STTARTA] DI qABI, AISER JURE—I(TYRIN TG HIRY, AgaR BIGH & IRardl
PRG B w4 H SITARTH, STHARIGA AR IS a1, IR AR § ARl
AT JYIIHIUT TR STHARTA] BT YA |

Unit-4. Crime: Concept and Theory, Crime and Mass Comnaioie, Growth and Crime and role
of mass Media, Cyber Crime, Mass Media and Socwarkness, Role of Mass Media in
Contentment of Crime, Cultural Dynamics and Massdide Impact of Mass Media on
Culturalization, Westernization, Modernization aalbbalization.

*k*k
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UgH 999 g
Fifth Paper
Wol YABIRAT

Sports Journalism
SHIs—1. Wo— Sgud Ud faer, U vRd # Wel, 0T Wd, &Ad T,
IMT—RISE W, Wel Ud drel Uferafiar - Igh, maRisti emao, el #
Ugad B9 dTel Ud e |

Unit-1. Sports : Beginning and Development, Sports iniémcIndia, Rural Sports, Regional Sports,
National-International Sports, Sports and Sportsng@atition, National- International, Technical/Jange
Words of Sports.

SHE—2. YR H W UARIRAT : Ig9d U faeg, fve Aifsar § Wd, ©d Us
Fooll, Wl AR BT kg qH1EH, Wl qHIT, Wl BieR, Wl THedhid okg,
Wl eIV, Wl UfFHRI B AHIe, Wd AHEAR T4 o |l |

Unit-2. Sports Journalism in India : Origin and Developmé&ports in Print Media, Sports page make-up,
Writing and Editing of Sports News, Sports Reviegorts Feature, Sports editorial Writing, Sports
Magazines, Editing of Sports Magazines, Sports reavasPhotograph Composition.

SHI—3. AT Ud Wdl HRIGH, W T ST Powgl, ASA Wl FHRR o,
T BRIPH, WRI Wl e, collldod A7, colfdod— SAT BHTT BT
Reerfeal ur yTe |

Unit-3. Radio and Sports Programmes, Radio Commentarpaft§ Sports news writing for Radio, Chief

Sports Radio Commentator, Television and SportgfC3ports channels, Television Commentary, Impact

of television- Radio Commentary an Sports person.

SHIR—4. W Ud gexde, Wd U9 svexfded #Hifsyr, wa Rafdm & ae-iar ue,
el & [dBrT # el TABIRAT BT qHAD], I b H Well b1 IR, TR
Wl ST &1 ffadl, U9 el DI, TR Wdl 7o, el 9= |

Unit-4. Sports and Internet, Sports and Interactive MeBehnical aspects of Sports reporting, Role of

Sports Journalism in the Development of Sports @aution of Sports in national development, Chief

Personality in Sports World, chief Sports recof@sief Sports Organization, Sports and Advertisement

* k%
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o OB WN -

YSH 39 I
Six Paper
e R

Development Communication

SHE—1. [AH BT 37, RN, Ulpar, e & gadb, e & Jed, f[damd
$ AR WR 4eg &1 i, [AeRia vd [Aemaeia favg o faeman
Unit-1.Development: Meaning, Concept, Indicators of development, Medxdé
development , Classification of world on the basi$ development.
Characteristics of Developed and Developing World.
IPe—2. BN TR : 31, ey, gk, e FaR @) smaedadal, e
IR @ Sgeyd e dar & Rigia |

Unit-2. Development communication: Meaning, Concept, Definit Need of
development communication, Theories of developraentmunication.
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Unit-3. Development and environment, Rural Developmerd &tectronic
Media, Development and traditional media, Developindournalism and
Government, Development Journalism and Social Ghang
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Unit-4. Democratic Decentralization, Agriculture Communicat and Rural
Development, Diffusion of Innovation, Developmentor@munication and
Health, Family Welfare, Population, Women and Childvelopment, Writing
for Development Information and Message, NGO’s addvelopment,
Development and United Nations.
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